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Milestones in 2020

January

March

April

Vocational training: introduction of one-year
basic apprenticeship

Covid lockdown, closure of sales outlets and
product range restrictions

Free home delivery service for people aged
65 and older during lockdown

Coop is overhauling its vocational training
with its new, practice-oriented retail training
programme: in 2020 training at Coop supermarkets will be divided between a one-year
basic apprenticeship and a one or two-year
consolidation phase.

On 17 March, the Federal Council orders all
non-food formats and restaurants to close, and
restricts ranges in supermarkets. Over 1 000
sales outlets have to close. Coop quickly
triggers its pandemic plan and deploys a task
force to develop appropriate protection
concepts which ensure the safest possible
environment for staff and customers. We are
able to guarantee an uninterrupted supply to
the population.

Together with the Swiss Red Cross (SRC), Coop
sets up a home delivery service for customers
aged 65 and over. They are able to order food
and hygiene products by phone or e-mail from
Coop City department stores and Coop supermarkets in a number of towns and cities. Volunteer SRC helpers deliver the orders to their
homes the next working day, free of charge.

May

June

July

Coop Vitality now delivers prescription-only
medicines

New omnichannel platform Coop.ch

More than 1 200 vegetarian and vegan
products in the range for the first time

Medicines available only on prescription can
now be easily and quickly ordered online from
Coop Vitality. To use this free service, customers must first leave the original prescription at
a Coop Vitality pharmacy, or use the prescription upload facility online. They can then order
their medicines on the Vitality website.

Coop launches the omnichannel platform
Coop.ch. The new website merges the existing
websites of Coop@home, Coop.ch and Mondovino. At the heart of Coop.ch is the holistic
shopping experience, from planning to purchase.
The new platform was named best online shop
2020 in the Digital Commerce Awards.

Coop is continually expanding its range of
vegetarian and vegan products and, since July,
has carried more than 1 200 products certified
with the SwissVeg V-Label on its shelves. This
includes around 1 000 vegan products. The
popular own-label brand Karma, which now
comprises more than 300 products, is a key
component of the varied range of vegetarian
items. Following on from Zug, another Karma
shop was opened in Bern in 2020.
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August

September

Over 1 000 Prix Garantie products in the range

“Coopzeitung Weekend” launches

For the first time, there are over 1 000 products
in Coop’s Prix Garantie range of good quality,
low-price products. By expanding this range,
Coop is taking even greater account of the
needs of all customer groups, in particular
families.

The new “Coopzeitung Weekend” member
press is published every Friday, in the Bundmitte section of “20 Minuten”, and covers
exciting lifestyle and trend topics for the young
and young at heart.

Coop comes to the rescue of Alp Kohlschlag

Transgourmet introduces new organic
own-label brand Natura

This year, all of the proceeds from Coop’s
“1 August rolls” campaign are going towards
the remodelling and expansion of Alp Kohlschlag
in Mels, St. Gallen. The Coop Mountain
Areas Sponsorship Programme is supporting
the rehabilitation of the Alp with a donation
of CHF 304 657.

October
Face masks mandatory in all Swiss sales
outlets
From 19 October 2020, face masks must be
worn in all sales outlets throughout Switzerland,
including all Coop Group stores.

Coop adds hydrogen trucks to its fleet
Coop is committed to innovative drive technologies in its fleet of trucks, and, as a pioneer,
is adding 3 trucks with cutting-edge hydrogen
technology and 2 gas-powered trucks to its
fleet.

New “Inner Drive” sustainability campaign
The new “Inner Drive” campaign expresses
Coop’s dynamic approach to sustainability,
placing the focus on Coop’s 390-plus sustainable actions which lie at the heart of sustainability communication.

Transgourmet launches Natura, a new organic
own-label brand and introduces it at four national companies. With Natura, Transgourmet
is reacting in a targeted and comprehensive
manner to the organic trend and successfully
setting itself apart in the market.

Innovative parcel packaging machine for
Interdiscount and Microspot.ch
Coop commissions an innovative, fully-automated packaging facility, thus enabling more
efficient and sustainable parcel dispatch from
the logistics centre in Jegenstorff, for Interdiscount and Microspot.ch. The new system,
which is able to prepare a customized shipping
parcel for any product, will remove the need for
fillers in future.

December
Coop exceeds CHF 5 billion with sustainable
products
Coop generates record sales with sustainable
products, breaking the 5 billion franc mark for
the first time. Coop thus remains the undisputed number 1 in the field of sustainability in
Switzerland.

